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Customer Relation and Customer Retention
N Service Industry
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ABSTRACT

Customers are the most important asset of the organization. The customer expects the companies
to understand what the customer wants, and respond appropriately. The present, customers can easily
find product information’s before purchasing or using the service by purchasing products from several
manufacturers and vendors in this highly competitive marketplace. Customer churn is one of the most
serious disaster in the business as a signal that a customer appreciation other companies and indicate the
cash flow decreased. Customer retaining in long term relationships is one of the most important factors
behind the current business. Companies must make important decisions about the features that will be
included in the products or services offered to customers. The most important benefit of maintaining a

customer is that the organization can effectively manage the cost of the product or service.

KEYWORDS: Customer Relation, Customer Retention, Service Industry
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